
Production Requirements
We require a flat version aspect ratio 1:85

As well as Cinemascope 2:35

Required Materials:


English


1
35 mm polyestar base internegative (flat version)


1
35 mm polyestar base internegative (scope version)


1
35 mm polyestar base optical soundtrack of each version


1
check print of each version


French


1
35 mm polyestar base internegative (flat version)


1
35 mm polyestar base internegative (scope version)


1
35 mm polyestar base optical soundtrack of each version


1
check print of each version

· Optical 35 mm soundtracks, 35 mm mixed magnetic stripe soundtrack.  The sound level should not exceed the normal television commercial sound level.  The advertising spot will be played in some instances on THX, Dolby Stereo Sound or Mono systems, depending on the facilities of the particular theatre location.

· The producer should contact all suppliers well in advance so that quotes and approvals can be obtained in a timely fashion.

Materials are due 4 weeks prior to the start of the Full Motion flight.

If materials are overdue, In-Theatre Media cannot guarantee start date and no makegoods or credits will be provided.

Creative Requirements and Guidelines
all elements must be in full frame cinematic aspect ratio.

Flat (1:85:1) and Scope (2:35:1)

· The Advertising spot must premiere in theatres with a two week window prior to broadcast.  The spot must not have appeared on Canadian TV stations prior to its on-screen run.  Exceptions may occur.  For further information call (416) 445-0544.

· In-Theatre Media must approve all advertising spots at both the storyboard roughcut and final stages.

· An advertisement may be inappropriate for a particular film or In-Theatre Media may not be able to exhibit the advertisement with a particular film.  In both instances, In-Theatre Media reserves the right to remove the advertisement from such films.

· In-Theatre Media guarantees + / - 5% efficiency and if required a makegood will be given to the advertiser to achieve the 95% efficiency.

· An advertisement can run two (2) four-week consecutive cycles before creative must change, however, exceptions may occur.  Please discuss with your sales representative.

Creative Guidelines

To ensure an on-screen advertising spot is appropriate, the following steps should be taken.
1)
Advertising spot has not been produced:

a)
Creative production agency must meet immediately with In-Theatre Media to discuss on-screen requirements.


b)
Creative production agency presents storyboards to In-Theatre Media.



In-Theatre Media approves or advises changes that need to be made in order to approve storyboards.


c)
Creative production agency presents roughcut to In-Theatre Media for approval.  If changes are to be made In-Theatre Media will advise agency within 48 hours.  Creative production agency to send final creative to In-Theatre Media for approval.


d)
In-Theatre Media to receive final 35 mm master 4 weeks prior to the start of the In-Theatre Media on-screen advertising flight.

2)
Advertising spot has been produced:

In-Theatre Media to receive the advertising spot immediately to determine if any changes need to be made to the advertisement.
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